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OPPORTUNITY

NETBALL QUEENSLAND IS SEEKING TO o 3
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The venue, currently referred to as the Queensland State Netball Centre (QSNC) or Brishane Arena, is a state of the art 5,000 capacity indoor sports and
entertainment arena, located within the precinct of the Queensland Sport and Athletics Centre (QSAC) in Nathan, Queensland. The $44.65 million venue is
currently under construction (due for completion December 2018) and when completed will include:
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EXPOSURE

425,000+

PARTICIPANTS AND SPECTATORS PER YEAR

---------------------------------------------------------------------------------------------

1,300,600+

FIREBIRDS TELEVISIONS AUDIENCE (2018)

33 MILLION

VEHICLE DRIVING BY VENUE PER YEAR

NAMING RIGHTS PROPOSAL

DIRECT BRAND
exposure To over 105,000 PATRONS

NETBALL SEASON ATTRACTED A TOTAL

TELEVISION AUDIENCE OF 1,300,600
ACROSS THE SEASON

1 MILLION ausTrALIANS
AVID FANS OF THE LEAGUE

OTHER NON-NETBALL
RELATED SPORTS AND ENTERTAINMENT CONTENT
WITH FURTHER BRAND EXPOSURE TO AN ESTIMATED
70,000 PATRONS

BROADER EXPOSURE VIA THEIR PRESENTATION ON
BROADCAST

ANNUAL PATRONAGE

INExcess oF 250,000

EXTERNAL BRANDING WILL RECEIVE EXPOSURE
1o over 32 MILLION VEHICLES

250,000 COMMUTERS




BENEFITS

OBJECTIVES THAT WILL BE DELIVERED ON FOR A NAMING RIGHTS PARTNER

WOULD INCLUDE BUT NOT BE LIMITED TO:

o HUGE BRAND AWARENESS IN GAIN ON-SITE SALES OR

A HIGH TRAFFIC LOCATION SUPPLY RIGHTS
e SIGNIFICANT MEDIA « IMPROVE BRAND CREDIBILITY
EICIRARERCTRATE « NETWORK WITH CO-SPONSORS

" GRAND INAGE « WONEY CAN'T BUY EXPERIENGES

e STIMULATE SALES, i
TRIAL AND USAGE OF
YOUR PRODUCT

o ENTERTAIN CLIENTS
AND PROSPECTS
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ARTIST IMPRESSION

Nominated external naming rights

signage location on Eastern facade.

* this provision is replicated on the Western facade.

Nominated external
ing rights signage location
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EXTERNAL PLAZA
SHOW COURT

5,000 CAPACITY

COMMUNITY
COURTS noss

PUBLIC FOYER
CAFE

FOOD AND
BEVERAGE no-

VIP SUITES /
FUNCTION SPACES

NQ ADMINISTRATION

CENTRAL VENUE MANAGEMENT
TICKET OFFICE

PARENTS ROOM

SSSM CLINIC

GYMNASIUM

ELITE CHANGE RODMS NO.2
COMMUNITY CHANGE ROOMS NO. 4
UMPIRE CHANGE ROOMS NO.2
PUBLIC AMENITIES

DOPING CONTROL

GREEN ROOM

MEDIA / PRODUCTION ROOM
FIRST AID ROOMS NO.2
HYDRATION ROOM

LAUNDRY

YOUR BRAND HERE




EXTERNAL HERO SIGNAGE

EXPOSED TO orive sy TraFric or 33 MILLION CARS ANNUALLY!

SPECIFICS: 1 X EAST FACING FACIA SIGN (16M X 2.4M) 1 XWEST FACING FACIA SIGN (16M X 2.4M) 1 X FRONT FACING ENTRY SIGN (10M X 1.5M)
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PRIME POSITIONING insioe THE 5,000 SEAT SHOW COURT WITH
CLEAR VIEW OF SIGNAGE FROM ENTRANCE!

VISIBLE roover 250,000 PEOPLE ANNUALLY

WHO ENTER THE VENUE TO EXPERIENCE LIVE ENTERTAINMENT EVENTS.

1.3M BROADCAST AUDIENCE ourinG FIREBIRDS MATCHES!

apiTioNAL BROADCAST AUDIENCE ForR RESIDUAL SPORT ano
ENTERTAINMENT PRODUCTS witsin veNuE.

'] YOUR BRAND HERE [L{T[VTT]
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SPECIFICS: 1 X SUSPENDED SIGN AT SOUTHERN END OF COURT (6M X 1M) 2 X SUSPENDED SIGNS ON EAST AND WEST WALLS ABOVE COMMUNITY COURTS



INTERNAL & EXTERNAL WAYFINDING SIGNAGE

SPREAD THROUGHOUT THE INTERNAL AND EXTERNAL AREAS anp exposep 1o
OVER 450,000 PEOPLE wHo visiT THE aSAC PRECINGT ANNUALLY.

" IR 1[=
ém YOUR BRAND
YOUR BRAND-— | Arena

YOUR BRAND
Arena

SPECIFICS: 4 X STADIUM DIRECTIONAL SIGNS (1200 X 185MM) 4 X INTERNAL DIRECTIONAL SIGNS (750MM X 250MM)
1 X PLAZA INFORMATION SIGN (1200MM X 470MM) 1 X WINDOW GLAZE (650MM X 230MM)
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one of THE LARGEST PARK’N’RIDE HUBS IN QUEENSLAND.

YOUR BRAND
Arena

Kiss ‘n’ Ride

=

SPECIFICS: TBC X PARK'N’ RIDE DIRECTIONAL SIGNAGE, UP T0 30 SIGNS DISPLAYING ARENA LOGO



DIGITAL VENUE SIGNAGE

CONSTANT CONTENT LOOPED THROUGH
THE DIGITAL SIGNAGE PACKAGE - voLume per Loop T8C
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BRANDED ASSETS — HIGH EXPOSURE

NAMING RIGHTS PROPOSAL




LED ALLOCATION
HIGH LEVEL EXPOSURE ON BROADCAST




BRANDED ASSETS — HIGH EXPOSURE
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CONSUMER AND FAN ENGAGEMENT
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PRECINCT MAP

KESSELS ROAD KESSELS ROAD
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ABOUT NETBALL
QUEENSLAND




-+ The most successful téa;fr; in the
< Nationa| Qhanipionship, 3 Premierships
i the last 5 years. 3 x Australian,

1 x International representative.

MEMBER ORGANISATION
F NETBALL AUSTRALIA
A key member in the National Netball

structure, with one of the largest state
participation numbers.

SUPPORTING INDIGENOUS AND
DIVERSE COMMUNITIES
Delivering programs of support and

inclusion, participation and education to

support communities.

NOT FOR PROFIT

State Sporting organisation Peak Body
- body driving investment straight
bach to grass roots and development
of netball in Queensland.

MEMBERSHIP

2 759 Firebirds Members, and 66,000+

Netball Queensland members.

/9 affiliated netball associations across
QLD, total contactable participant base

of more than 195,000 .

NQ COMMUNITY

360 netball clubs and over
66,000 registered players
and non-playing participants.
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TENNIS BASKET AFL NRL
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CONFIDENCE r»o» STRENGTH

FROM SCHOOL TO ADULTHOOD
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15,300

PLATFORM
AUDIENCE GROWTH OF

O
832
24 MONTHS
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80% OF FOLLOWERS ARE WOMEN

91% OF FEMALE FOLLOWERS AGED 25-54
(INFLUENTIAL HOUSEHOLD DECISION MAKERS)

82% OF FOLLOWERS ARE WOMEN
50% OF FEMALE FOLLOWERS AGED 25-34
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62%  31% 33%

RANK 15" ACROSS RANK 2" ACROSS RANK 4™ ACROSS
MAJOR SPORTS MAJOR SPORTS MAJOR SPORTS
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3% 6% 0% 3%

+10% PTSV GEN. POP.  +7% PTSVGEN.POP. ~ +6% PTSVGEN.POP.  +10% PTSV GEN.POP.

s

"l am more likely to notice products or "l am more likely to recommend "I have bought a product or service as "l feel hrand§_._makt.;;1-
services of brands that sponsor things products or services of brands that a direct result of a brand sponsoring  thems
I'm passionate abhout" sponsor things I'm passionate about" something | am passionate ahout"
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SPONSORSHIP PERCEPTION
5 I think brands If a brand supported women's
: should invest more in sport, | would view the brand more
: women's sport. positively; | would actively seek
out information about the brand.

1% 41%

OTHER °

[ FANS | ————

State that they are likely to :
follow up on an athlete and State that seeing a sports fan
their sport after watching or celebrity using a brand is like
a personal profiling story a personal recommendation _| | _

Referances: Economic Value of Women's Sport-2014 Repucom report FAN DNA Question- Celebrity perception Referances: Economic Value of Women's Sport-2014 Repucom report FAN DNA ﬁue.éﬁ
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-ﬂUEENSLAND MAJOR BROADCAST

S SIGNIFICANT NATIONAL EXPOSURE

METBRLE Access to Channel 9 — Wide World of Sports — National Broadcast Advertising

c«s Nina TELSTRA TV
ey ccsNiNe @

e Netball holds a ¢ Achieve national reach e More than 240 x 30 e More than 1.4million
current Free to Air through broadcast second advertisements viewers of Suncorp
major broadcast advertising —the naming  throughout the season — Super Nethball in 2018
on Channel 9 Wide rights partnership 4 main advertisements across channels.
World of Sports and will include a suite of during every match live.
also every match broadcast access for
streamed live via Your Brand during all live |
the Telstra App and 2019 Netball matches g o R
Telstra Live. on Channel 9, Gem, and b OREENE e

Telstra Live.
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~ OPPORTUNITY \ /
T0 USE A
FIREBIRDS
PLAYER AS
THE FACE OF A

PARTNERSHIP
PROGRAM.

YOUR
BRAND
HERE

AMBASSADOR
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~ FIREBIRDS VIEWERSHIP INCREASED 54% 2018 SUNCORP SUPER NETBALL SEASON

AVERAGE AUDIENCE BY BROADCAST STRUCTURE,
REGULAR SEASON (o00s)

(=] viEwershiP

NgE 4,211,936

B 2017 2018

BUNCORP
N SUPER
NETBALL

+35%
.

125

+22% V 2017

O 1,375,830

+54 V2017 RANK: 1ST

FEATURE GAMES

KEY INSIGHTS

TOTAL QI MEDIA VALUE
+79% v 2017

THE FIREBIRDS SAW A 54% INCREASE IN VIEWERSHIP AND THE
LARGEST CUMULATIVE VIEWERSHIP OF ALL TEAMS. 26n 57w 29s

DEDICATED TV EXPOSURE
+54% v 2017

NON-FEATURE
GAMES

NAMING RIGHTS PROPOSAL

Aliewership & attendance includes games from round 1 to the Semi-Finals.
*A feafure game is any fidture broadeast live on Chamnel 9 in Sydney, Melbourne and Brisbane.
*Source: 0zTAM & Niefsen Television Audience Measurement, Nielsen Sporfs Analysis



FIRBIRDS ARE RANKED 2"’ OVERALL AVERAGE AUDIENCE BENCHMARKING

CUMULATIVE AUDIENCE
BENCHMARKING REGULAR SEASON SUNCORP FEATURE GAME [ +30%
N NETBALL

(000s) .
NON-FEATURE GAME AVERAGE METRO FTA AUDIENCES (LIVE GAMES DNLY) (o00s)

SUPER
HETBALL

# erunon
ALPAGUE
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"A feature game is any fiture broadcast live on Channel § in Sydney, Melbourne and Brisbane. S5N - Round 1-14, AFL Round 1-20, NRL Round 1-Z1, A-League & NBL Rl Reglilar Seasan,
Source: 0:TAM & Nielsen Audience Measumment S

*Source: 0:TAM & Nielsen Television Audience Measurement
F
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QUEENSLAND FiRE’BIRDS.ZBRAND METRICS — SEASON 2018

_‘ 5 END OF SEASON KEY TAKE AWAYS QUEENSLAND FEMALE VIEWERSHIP

; FTA AVERAGE AUDIENCE MAJOR SPORTING CODES/CLUBS" (000s)
1.38m  $2.80m

CUMULATIVE TV VIEWERSHIP TOTAL QI MEDIA VALUE

e
«l A

Cumulative Viewership has seen an uplift QIMV has increase 79%, YOY, primarily
of 482k viewers compared to last year. : due to the increase in audience ratings.

26:97:29

LORNA JANE TOTAL QI MEDIA VALUE TOTAL DEDICATED TV
: EXPOSURE DURATION

Lorna Jane generated 39% of all QIMY QLD Firebirds partners dedicated TV exposure

4
generated for Queensland Firebirds partners. :  duration has increase 54% year-on-year. LGHINING

NAMING RIGHTS PROPOSAL

Source: 0zTAM & Nielsen Talevision Audience Measurement, Nielsen Sports (I Database *Ail figures are reported from the last completed season of the respective coilg. v m_'atq\'ra_s ma&l 5
Source: 0:TAM & Nielsen Television Andience Measyrement



SSN LEADS FEMALE VIEWERSHIP

TOTAL FEMALE AUDIENCE

LIVE MATCHES ONLY, LAST COMPLETED SEASON(DDDs)

4.9M

TOTAL FEMALE AUDIENCE
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31 29 24 20
‘ TOTAL NUMBER OF LIVE FIXTURE BROADCASTS \

(00Ds)

EARLY END OF SEASON REPORT

01 VALUE BY TIME' % . | REGULAR SEASON

[ PRE SEASON
FINALS

EARLY END OF
SEASON REPORT

This report is an early
end of season report
prepared for teams
eliminated from the 2018
Suncorp Super Netball
Season.

Nielsen Sports will
provide a high level
summary updating
the total season value
for each club at the
conclusions of the
finals period

2017 2018
10 FEB 17- 20 JUN 17 21 JUN 17 - 14 AV 18

NAMING RIGHTS PROPOSAL

ASuncorp Super Netball is the 2018 season, up to and including mund 14 (Local Market Fixtures included).
Source: Nielsen 0:TAM ratings

*Note: Fre-5eason refers to exposure from the 2st of June 204'.? !0 19th Apnr 2‘013
Regular Season refers fo exposure generated from one week Pre-Round 1 two days posf the mmp:’ehm G{'ngd e Fn‘ie Jaﬂmng
Finais refers to any exposure from this point onwards uatil two days post me‘Gmed
Source: Nielsen Sports Qf Database ;




Please contact Justin White to organise
further discussions around the naming
rights partnership program.

SUBMISSIONS ARE CURRENTLY OPEN
JUSTIN WHITE

Netball Queensland General Manager — Commercial
E justinwhite@netballg.org.au | M0452 298 961
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